
CREDENTIALS

Front Line Marketing

Str. Italiana Nr. 12, Sector 2, Bucuresti

Tel/Fax : 021 3193494

E-mail : office@flm.ro



CINE SUNTEM

Å /ƻƴǎǘƛǘǳƛǘŇ ƞƴ ŘŜŎŜƳōǊƛŜ нллоΣ ŎƻƳǇŀƴƛŀ ŜǎǘŜ ǎǳǇǊŀ-ǎǇŜŎƛŀƭƛȊŀǘŇ ƞƴ ŎǊŜŀǊŜŀΣ ƻǊƎŀƴƛȊŀǊŜŀΣ ŎƻƴǘǊƻƭǳƭ 

ǒƛ ƛƳǇƭŜƳŜƴǘŀǊŜŀ ŎŀƳǇŀƴƛƛƭƻǊ ŘŜ ƛƴŦƻǊƳŀǊŜ ƻǊƛŜƴǘŀǘŜ ŘƛǊŜŎǘ ŎŇǘǊŜ ŎƻƴǎǳƳŀǘƻǊΣ ŀ ŜǾŜƴƛƳŜƴǘŜƭƻǊ 

ǇǊƻƳƻǚƛƻƴŀƭŜ ŎƻƳǇƭŜȄŜ ǒƛ ŀ ŀŎǘƛǾƛǘŇǚƛƭƻǊ ŎƻƴŜȄŜ ŘŜ ŎǊŜŀǚƛŜ ǒƛ ŎƻƻǊŘƻƴŀǊŜ ŀ ǇǊƻŘǳŎǚƛŜƛ ŘŜ ƳŀǘŜǊƛŀƭŜ 

ǇŜƴǘǊǳ ǇǊƻƳƻǾŀǊŜ ǒƛ ǾƛȊƛōƛƭƛǘŀǘŜ ƭŀ ƭƻŎǳƭ ŘŜ ǾŃƴȊŀǊŜΦ

Å Oƴ ǇǊŜȊŜƴǘ CǊƻƴǘ [ƛƴŜ aŀǊƪŜǘƛƴƎ ǎŜ ƴǳƳŇǊŇ ǇǊƛƴǘǊŜ ǇǊƛƳŜƭŜ ŀƎŜƴǚƛƛ ǎǇŜŎƛŀƭƛȊŀǘŜ ƞƴ ŦƛŜƭŘ ƳŀǊƪŜǘƛƴƎ ǒƛ 

ŎƻƳǳƴƛŎŀǊŜ .¢[Σ ŦƛƛƴŘ ŘŜƻǎŜōƛǘ ŘŜ ǎǘŀōƛƭŇ Řƛƴ ǇǳƴŎǘ ŘŜ ǾŜŘŜǊŜ ƻǊƎŀƴƛȊŀǚƛƻƴŀƭǒƛ ŦƛƴŀƴŎƛŀǊΦ

Å 9ȄǇŜǊƛŜƴǚŀ ŜǎǘŜ ŘƻǾŜŘƛǘŇ ǇǊƛƴ ŎŜƭŜ ǇŜǎǘŜ оллΣллл ŘŜ ȊƛƭŜ ǇǊƻƳƻǚƛƻƴŀƭŜκƻƳ ǇǊŜǎǘŀǘŜ ǇŜƴǘǊǳ  ŘƛǾŜǊǎŜ 

ǘƛǇǳǊƛ ŘŜ ŀŎǘƛǾƛǘŇǚƛ ŘŜ ŦƛŜƭŘ ƳŀǊƪŜǘƛƴƎ όǇǊƻƳƻǚƛƛ ƭŀ ƭƻŎǳƭ ŘŜ ǾŃƴȊŀǊŜ ǎŀǳ ŘŜ ŎƻƴǎǳƳΣ ǎŀƳǇƭƛƴƎΣ ǘŀǎǘƛƴƎΣ 

merchandising, caravane, evenimente etc.), însumând peste1,700,000 ore de promovare(2003-

2008).
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BRAND-URI
2003-2008



SERVICII

Å hǊƎŀƴƛȊŀǊŜŀ ǒƛ ŎƻƻǊŘƻƴŀǊŜŀ ŘŜ ŀŎǘƛǾƛǘŇǚƛ ǇǊƻƳƻǚƛƻƴŀƭŜ ƛƴǘŜǊƛƻǊκŜȄǘŜǊƛƻǊ όƳŀƎŀȊƛƴŜΣ ƻŦŦƛŎŜ ōǳƛƭŘƛƴƎǎΣ 

ǎǇŀǚƛƛ ǇǳōƭƛŎŜύ ǒƛ ƛƳǇƭŜƳŜƴǘŀǊŜŀ ǇǊƻƎǊŀƳŜƭƻǊ ŘŜ ƳŀǊƪŜǘƛƴƎ ŜȄǇŜǊƛŜƴǚƛŀl

ï ǎŀƳǇƭƛƴƎκǘŀǎǘƛƴƎ όŘƛǎǘǊƛōǳƛǊŜŀ ŘŜ ƳƻǎǘǊŜ ǇǊƻŘǳǎ ǒƛ ŘŜ ƳŀǘŜǊƛŀƭ ŘŜ ƛƴŦƻǊƳŀǊŜύ 

ï ŎǊŜŀǊŜŀΣ ƻǊƎŀƴƛȊŀǊŜŀΣ ƛƳǇƭŜƳŜƴǘŀǊŜŀ ǒƛ ŎƻƴǘǊƻƭǳƭ ŘŜ ǇǊƻƳƻǚƛƛ Ŏǳ ƳŜŎŀƴƛǎƳŜ αƛƴǎǘŀƴǘ ǿƛƴέ  ǒƛκǎŀǳ αƭƻǘŜǊƛŜέ 

Å la locul de vânzare (magazine)

Å la locul de consum (HoReCa)

ï ƛƳǇƭŜƳŜƴǘŀǊŜŀ ŎŀǊŀǾŀƴŜƭƻǊ ǇǊƻƳƻǚƛƻƴŀƭŜ ƭŀ ƴƛǾŜƭ ƴŀǚƛƻƴŀƭ ǒƛ ǊŜƎƛƻƴŀƭ

ï organizarea de evenimente/sesiuni de prezentare produs

Å Merchandising

ï ƎŜǎǘƛƻƴŀǊŜŀ ǒƛ ƳŜƴǚƛƴŜǊŜŀ ǎǇŀǚƛǳƭǳƛ ŘŜ ǊŀŦǘ ŎƻƴŦƻǊƳ ǇƭŀƴƻƎǊŀƳŜƭƻǊ

ï ƞƳǇŀŎƘŜǘŇǊƛ ǎǇŜŎƛŀƭŜ ƞƴ ƳŀƎŀȊƛƴŜ ǎŀǳ ƞƴ ŘŜǇƻȊƛǘŜ όŦƻƻŘκƴƻƴ-food)

ï ƎŜǎǘƛƻƴŀǊŜŀ ǒƛ ŀƳǇƭŀǎŀǊŜŀ ƳŀǘŜǊƛŀƭŜƭƻǊ ŘŜ ŎƻƳǳƴƛŎŀǊŜ ŀ ǇǊƻƳƻǚƛƛƭƻǊ ƭŀ ǊŀŦǘ

Å hǊƎŀƴƛȊŀǊŜŀΣ ŎƻƻǊŘƻƴŀǊŜŀ ǒƛ ŎƻƴǘǊƻƭǳƭ ŀŎǘƛǾƛǘŇǚƛƭƻǊ ŘŜ ǘƛǇ αƳƛǎǘŜǊȅ ǎƘƻǇǇŜǊέ

Å /ƻƭŜŎǘŀǊŜŀ ŘŜ ŘŀǘŜ ǇŜǊǎƻƴŀƭŜ ǊŜƭŀǚƛƻƴŀǘŜ ŀŎǘƛǾƛǘŇǚƛƭƻǊ ŘŜ ǇǊƻƳƻǾŀǊŜ



SERVICII

Å /ǊŜŀǚƛŀ ǒƛ ƎŜǎǘƛƻƴŀǊŜŀ ǇǊƻŘǳŎǚƛŜƛ ƳŀǘŜǊƛŀƭŜƭƻǊ ǇǊƻƳƻǚƛƻƴŀƭŜ  όǇŜƴǘǊǳ ǇƭŀǎŇǊƛ ǎǇŜŎƛŀƭŜ ƞƴ ƛƴǎǳƭŜ 

ŘŜ ǇǊƻŘǳǎΣ ŎŀǇŜǘŜ ŘŜ ǊŀŦǘ ŜǘŎΦΤ ǎƛǎǘŜƳŜ ŘŜ ǇǊƻƳƻǾŀǊŜ ǒƛκǎŀǳ ŀŎƻǊŘŀǊŜ ŘŜ ǇǊŜƳƛƛ ςjocuri 

ƳŜŎŀƴƛŎŜ ǎŀǳ ŜƭŜŎǘǊƻƴƛŎŜΣ ƛƴŎƭǳǎƛǾ ǎƻŦǘǳǊƛ ŘŜ ƻǇŜǊŀǊŜΤ  ŘŜŎƻǊǳǊƛ ŘŜ ƭƻŎŀǚƛŜ ǇŜƴǘǊǳ ǾƛȊƛōƛƭƛǘŀǘŜ 

ŘŜ ōǊŀƴŘΤ ŜŎƘƛǇŀƳŜƴǘŜΤ ƻōƛŜŎǘŜ ǇǊƻƳƻǚƛƻƴŀƭŜΤ ƳŀǘŜǊƛŀƭ ǘƛǇŇǊƛǘ ƻŦŦǎŜǘ ǎŀǳ ŘƛƎƛǘŀƭΣ ŜǘŎύ

Å /ƻƭŜŎǘŀǊŜŀΣ ŎŜƴǘǊŀƭƛȊŀǊŜŀΣ ƛƴǘǊƻŘǳŎŜǊŜŀ ŘŀǘŜƭƻǊ ǇŜƴǘǊǳ ǊŀǇƻŀǊǘŜ ŎŀƴǘƛǘŀǘƛǾŜ ǒƛ ŎŀƭƛǘŀǘƛǾŜ

Å wŜŎǊǳǘŀǊŜ ŘŜ ǇŜǊǎƻƴŀƭ ǇŜƴǘǊǳ ŀŎǘƛǾƛǘŇǚƛƭŜ ŘŜ ǇǊƻƳƻǾŀǊŜ 

Å ¢ǊŀƛƴƛƴƎ ŎŜƴǘǊŀƭ ǒƛκǎŀǳ ƭƻŎŀƭ/regional

Å aŀƴŀƎŜƳŜƴǘ ƭƻƎƛǎǘƛŎ ŎƻƳǇƭŜǘ ǇŜƴǘǊǳ ƛƳǇƭŜƳŜƴǘŀǊŜŀ ŀŎǘƛǾƛǘŇǚƛƭƻǊ ǇǊƻƳƻǚƛƻƴŀƭŜ ŀǘŃǘ ŎŜƴǘǊŀƭ 

ŎŃǘ ǒƛ ƭƻŎŀƭ όƎŜǎǘƛƻƴŀǊŜΣ ƳŀƴƛǇǳƭŀǊŜΣ ǘǊŀƴǎǇƻǊǘΣ ŘŜǇƻȊƛǘŀǊŜύ 

ï mostre

ï standuri

ï premii

ï ƳŀǘŜǊƛŀƭŜ ŘŜ ŎƻƳǳƴƛŎŀǊŜ ǒƛ th{a

ï ŜŎƘƛǇŀƳŜƴǘŜ όƛƴŎƭǳǎƛǾ ŎǳǊŇǚŀǊŜύ



LOTERII

Å Client: Johnson Wax 

Å Brand: Anitra & Mr Muscolo

Å /ŀƳǇŀƴƛŀΥ [ƻǘŜǊƛŀ ŎǳǊŇǚŜƴƛŜƛ

Å !ŎƻǇŜǊƛǊŜΥ нрл ƭƻŎŀǚƛƛ ƭŀ ƴƛǾŜƭ ƴŀǚƛƻƴŀƭΤ Y! ϧ wŜƎǳƭŀǊ !ŎŎƻǳƴǘǎ

Å aŜŎŀƴƛŎŀΥ ǘƻƳōƻƭŇ



Å Client: Coca-Cola Hellenic

Å Brand: Coca-Cola

Å Campania: Aniversare 2 ani de Real

Å !ŎƻǇŜǊƛǊŜΥ мп ƭƻŎŀǚƛƛ ƭŀ ƴƛǾŜƭ ƴŀǚƛƻƴŀƭΤ wŜŀƭ

Å aŜŎŀƴƛŎŀΥ ǘƻƳōƻƭŇ

LOTERII



Å Client: Philips România (prin FCB)

Å Brand: Philips

Å /ŀƳǇŀƴƛŀΥ !ƭŜƎŜ ǎŇ-ti fie mai bine!

Å !ŎƻǇŜǊƛǊŜΥ тмо ƭƻŎŀǚƛƛ ƭŀ ƴƛǾŜƭ ƴŀǚƛƻƴŀƭΤ LY! ϧ wŜǘŀƛƭ

Å aŜŎŀƴƛŎŀΥ ǘƻƳōƻƭŇ

LOTERII



Å Client: Coca-Cola România

Å Brand: Coca-Cola Zero

Å Campania: Coca-Cola Zero 2009 ςOchiul

Å !ŎƻǇŜǊƛǊŜΥ ƴƛǾŜƭ ƴŀǚƛƻƴŀƭΤ ŎŀƴŀƭŜΥ Y!Σ ƻŦŦƛŎŜΣ ƻǳǘŘƻƻǊΣ .¢w

Å Perioada: 24 de sŇptŇmâni

Å aŜŎŀƴƛŎŀΥ ǎŀƳǇƭƛƴƎ ŜȄǇŜǊƛŜƴǚƛŀƭ

Å {ǳǇƻǊǘΥ ǇǊƻƳƻǘŜǊƛΣ ƭƻƎƛǎǘƛŎŇ ǎŀƳǇƭƛƴƎ ǊŜŎŜΣ ǳƴƛǘŇǚƛ ƳƻōƛƭŜ

Å Rezultate:1.800.000 de contacte

SAMPLING



Å Client: Coca-Cola Romania

Å Brand: Nestea

Å /ŀƳǇŀƴƛŀΥ /ƻƳōƛƴŀǚƛŀ ŎŀǊŜ ǘŜ ƛƴǎǇƛǊŇΗ

Å !ŎƻǇŜǊƛǊŜΥ ƴƛǾŜƭ ƴŀǚƛƻƴŀƭΤ ŎŀƴŀƭŜΥ ƻǳǘŘƻƻǊ

Å Perioada: 12 sŇptŇmâni

Å Mecanica: sampling 

Å {ǳǇƻǊǘΥ ǇǊƻƳƻǘŜǊƛ Σ ƭƻƎƛǎǘƛŎŇ ǇŜƴǘǊǳ ǎŀƳǇƭƛƴƎ ǊŜŎŜΣ ǳƴƛǘŇǚƛ ƳƻōƛƭŜ

Å Rezultate: Peste 1.000.000 de contacte

SAMPLING


